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Steward          

PITTSBURGH’S 50 FINEST

On Thursday, Aug. 13, 2015, Fragasso 
Financial Advisors’ own Chuck Mattiucci 
was honored at the Grand Ballroom  

of the Omni William Penn Hotel during a  
reception for Pittsburgh’s 50 Finest 2015:  
20th Anniversary.

This elite group of men and women are 
honored each year for their careers and their 
involvement in the Pittsburgh community.  
The Pittsburgh’s 50 Finest gala has become 
one of the most anticipated events in the city,  
with over 700 guests in attendance each year. 
The honorees commit to raising much-needed 
funds and awareness for the Cystic Fibrosis 
Foundation (CFF).

Chuck is a financial advisor for Fragasso 
Financial Advisors. He is also affiliated with 
the Financial Planning Association, United 
Way and the Pittsburgh Society of Investment 
Professionals. 

The Cystic Fibrosis Foundation’s mission  
is to cure cystic fibrosis and to provide all 
people who live with the disease the  
opportunity to lead full, productive lives by 
funding research and drug development,  
promoting individualized treatment and  
ensuring access to high-quality, specialized 
care. All proceeds raised by Pittsburgh’s 50 
Finest help to support vital CF research,  
medical and educational programs.
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It’s not too late to donate! Visit 
https://finest.cff.org/chuck-mattiuccis-finest.  ■

Chuck Mattiucci
Fragasso Financial Advisor and  
one of Pittsburgh’s 50 Finest
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RETIREMENT
Daniel Tatomir,  
Client Relationship Manager, Fragasso Retirement Plan Advisors

Despite recent market volatility, many  
people are feeling better about their 
ability to retire. For 25 years the  

Employee Benefit Research Institute has  
surveyed American workers’ feelings on retire-
ment and the 2015 survey finds that 22 percent 
of American workers are “very confident” about 
their ability to afford a comfortable retirement. 
That is up from 18 percent in 2014 and an 
increase from a record low of 13 percent during 
the recession. Access to and increased  
savings into a retirement plan through an 
employer and IRAs are some of the reasons 
for the higher level of confidence. 

There are many other aspects to consider and 
account for besides the basics of saving and 
investing appropriately towards retirement. As 
we age and life changes, we need to consider 
and plan for those potential changes to reduce 
potential gaps in the income our savings can 
provide and the amount of income we want  
in retirement. 

Some changes, such as marriage or divorce, 
are more typical but there are others that are 
less anticipated that we have a tendency  
to neglect in our planning. We should  
consider and plan for these potential  
changes to minimize the potential impacts  
on our retirement.
• Disability Insurance: More people have  
 access to a retirement plan and are taking  
 advantage of that benefit, but many lack  
 sufficient disability coverage. Too often  
 people are forced to dip into retirement  
 accounts early during a period of disability.  
 This should be a very last resort. A much  
 better option is to evaluate income needs  
 in the event of a disability and to  
 supplement any employer-sponsored  

 coverage with an individual disability policy.
• Long-Term Planning: Retirees and those  
 approaching retirement have a tendency to  
 think of the short term, believing the major  
 risk they face is from stock market volatility.  
 While less obvious, inflation risk and the  
 erosion of income over time needs to be  
 taken into account. Another misstep is only  
 considering the current “regular” expenses.  
 Not only do we need to plan for the  
 increase in the cost of the goods and  
 services we consume, we should plan for  
 unexpected expenses. Your plan should  
 focus on maintaining your desired level of  
 income for the longer term, not just the  
 short term.
• Unexpected Retirement: Many people  
 think they will retire later than they actually  
 do. A recent survey1 showed that the  
 median age retirees left their primary  
 occupation was 58 while pre-retirees  
 planned to retire at 65. Unexpected events  
 such as job loss, health-related issues  
 or the needs of family members can cause  
 us to leave the work force early. Creating  
 an emergency fund and eliminating debt  
 can give you the ability to minimize the  
 financial consequences of premature  
 retirement and provide time to consider  
 all options. 
• Death of a Spouse: The death of a spouse  
 will obviously have both financial and  
 non-financial impacts. On average it costs  
 a single person three-quarters of what it  
 costs a couple to live, but the change in  
 Social Security could drop by more than  
 that. Proper financial planning should take  
 into account the reduction of income and  
 the needs of the surviving spouse. An  

 advisor can help with the financial aspects,  
 especially with clarifying Social Security  
 options, but the non-financial aspect to be  
 considered as well. This can be just as  
 important, if not more so. 
• Working in Retirement: Many retirees say  
 they will work in retirement to supplement  
 income, but only close to 20 percent  
 actually do.2 To avoid a gap in retirement  
 income, be realistic about your ability to  
 work and the level of income you will earn.
• Changes in Health: Most of us do not  
 accurately anticipate the gradual changes  
 in mental and physical capacities that come  
 with age. In a survey1 of retirees, over half  
 said there would not be a time when they  
 could not make sound financial decisions;  
 another third thought that time was at  
 least 20 years away. While it can be difficult  
 to consider, plan for how you want your  
 finances handled later in life and discuss  
 these plans with family members.

While we cannot know every change life might 
throw at us, if we consider potential risks to  
our income and plan for them in advance,  
we have a better chance to reach our  
retirement goals.  ■

1 Perspectives on Society of Actuaries  
 Post-Retirement Risk Research and What it  
 Tells About the Implications of Long Life
2 Experiencing Change in Retirement,  
 Society of Actuaries 2014
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FORBES FUND SEMINAR

On July 7, Fragasso Financial Advisors was host to an informational seminar for  
directors of nonprofit organizations.  The purpose of this seminar was to educate 
directors of nonprofit organizations on the importance of retirement planning.

The seminar began with an introduction by Dotti Bechtol, fiduciary asset business  
development officer for Fragasso Financial Advisors, and Samantha Balbier, executive 
director of the Greater Pittsburgh Nonprofit Partnership. Preceding the introduction,  
guests were able to enjoy light refreshments. Bob Fragasso, CEO, and Melissa Richey, 
executive vice president of sales and marketing with Fragasso Financial Advisors,  
were the morning’s presenters.  Bob and Melissa discussed important topics relating  
to individual retirement planning and organizational retirement planning.  ■ 
 

MARKET  
HIGHLIGHTS

These are the top market issues to  
watch according to Fragasso’s Portfolio 
Management Department. 
• On Sept. 17, 2015, the Federal Reserve  
 stunned markets by voting to hold rates  
 flat near historical lows, citing lower than  
 expected inflation, weak wage growth and  
 concerns over global economic growth.  
• Though the Federal Reserve is acting  
 with caution, payrolls continued to  
 increase through November 2015,  
 dropping unemployment to a year low  
 of 5 percent.1 The annual rate of GDP  
 growth in the third quarter was 2.1  
 percent2 and tempered expectations,  
 but momentum still seems in favor of a  
 December rate hike.
• Oil prices have remained consistently low  
 throughout the year as many producers  
 have been reluctant to cut production.  
 Volatility within energy stocks is expected  
 to continue as multiple factors play  
 out in the global scene such as an  
 appreciating U.S. dollar, slowdowns  
 in emerging market economies and  
 potential supply disruptions.
• Many international economies,  
 namely Japan and Europe, saw strong  
 equity performance in the first half of  
 the year with European stocks rallying  
 12 percent and Japanese equities 
 rising nearly 20 percent before  
 succumbing to the market volatility  
 that reached across global markets.3 
• China’s dramatic rise in its equity  
 market, fueled by speculation and  
 lackadaisical bank lending standards,  
 came to a halt this year as investors lost  
 confidence in China’s ability to maintain  
 the same high growth rates. China’s  
 interventionist government attempted  
 to dampen the drop with measures  
 including the depreciation of the yuan  
 but the situation still remains volatile.  ■

Dotti Bechtol, fiduciary asset business development officer, was nominated for the 
Greater Pittsburgh ATHENA Award, which recognizes exceptional women who 
demonstrate excellence in their profession, contribute to their community, and help 

other women to succeed through mentorship.  While Dotti was not selected as the award 
recipient, she was honored and humbled to have been nominated and to be included 
among a group of exceptional women leaders in this community. Our team at Fragasso 
Financial Advisors takes such pride in our employees’ accomplishments, particularly  
when they align so well with our firm culture of supporting and helping others. Dotti’s  
commitment to the community has always been remarkable. We are delighted to  
celebrate this prestigious recognition with our colleague and friend. ■
 

DOTTI BECHTOL 
NOMINATED  
FOR ATHENA 
AWARD

Lisa Brignoni, CFA, AIF®,  
Director of Portfolio Management

3

 1 http://yhoo.it/1RB9JYX
2 http://1.usa.gov/1XbPo1b
3 Bloomberg Business data
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There are currently five generations in the 
workforce today, and each generation 
communicates differently. Just because 

you’ve “always done business that way” 
doesn’t mean your organization will continue 
to be sustainable. So, what do you need to 
think about adjusting? How are you pulling in 
all types of supporters or engaging them in the 
mission of your organization?

According to a case study in the March 2015 
issue of Bizwomen, millennials make up 86  
million people and control $1.3 trillion in  
consumer spending. This group resists being 
sold to, but what does work is a strong social 
good factor, a dedication to a cause or mission 
to change the world. 

Engagement sparks energy and people tell 
others about something that’s important.  
People want to be a part of something larger; 
to be engaged and/or pulled into a cause.  
They want to believe that their support (large  
or small) will somehow make a difference.  
If you’re a nonprofit organization, that  
cause often relates to your mission of the  
organization. It may be a fundraiser, a special 
event, or to raise monies for research; but your 
mission is why your nonprofit was formed in 
the first place.

Millennials may not have the deep financial 
pockets of Boomers, but through social media 
they have found a strong voice to share their 

reason or passion for your cause. It is through 
this voice millennials reach out to their friends 
to garner support. 

One hundred engaged millennials with the 
drive to share what they’re doing results in 
exposure for your organization. Social media 
done correctly brings about brand recognition 
on steroids and inclusion into the hearts of 
the next generation of supporters. The goal 
and challenge will be how to keep support-
ers engaged so they stay involved with your 
organization.

Remember all those videos of the Ice Bucket 
Challenge? How many Facebook posts did 
you see with friends challenging each other to 
come up with the best shot of the challenge? 
The August 2015 issue of Nonprofit Times 
says, “Pre-ice bucket challenge, the largest 
segment of donors to ALSA was 45 to 64 years 
old, and had a high affinity and most likely a  
personal connection to the disease. Only 
months later, the largest segment of its donors 
were 18- to 34-year-olds with a much lower  
affinity, perhaps not even fully understanding 
the disease or how it impacts people.” The 
ALSA donor file quadrupled from 1 million 
active donors to 4 million…suddenly! The Ice 
Bucket Challenge had 90 million searches last 
year, the sixth most-searched term of 2014. 
Seventeen million videos were uploaded to 
Facebook and were viewed by 440 million  
people a total of 10 billion times! $220 million 
was contributed worldwide to ALS organizations.

Many of you may be aware of the “Save 
Lucas” campaign started in Pittsburgh, where 
Lucas Goeller was born with end-stage liver 
disease. As his disease progressed, it became 
necessary to find him a new liver. Bridgette 
Policicchio, a family member, millennial and a 
member of the Save Lucas Team, took Lucas’ 
story to social media. Along with a strong 
billboard advertising campaign and compelling 
video, the social media community exploded 
and went viral, ultimately spreading  
internationally. Within weeks, a direct  
donor, Olivia, was found. 

Olivia, Lucas’ organ donor, had end stage brain 
cancer. Her organs were donated to Lucas and 
two other people, who can now live because of 
the generous donation of Olivia’s family.

Through engagement – telling the Save  
Lucas story with videos and photos - people 
responded and rallied behind his cause.  
His Facebook community gains thousands  
of followers every week, and everyone is 
pulling for Lucas. In addition to Facebook, a 
GoFundMe campaign raised money to help 
offset both his and Olivia’s medical expenses.

Other businesses and nonprofit organizations 
have benefited as well. Awareness for organ 
donation has significantly increased. An  
organic milk shake company that supplies 
Lucas his nutritional supplements is  
regularly featured on his social media page. 
GNC co-sponsored a 1K run to benefit Save 

ARE YOU CULTIVATING YOUR NEXT GENERATION OF DONORS?
Dotti Bechtol, Fiduciary Asset Business Development Officer
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Lucas and various blood drives have been 
held throughout the community. At this writing, 
51,000 people regularly see these types of 
activities through the Save Lucas’ Facebook 
Community page. 

Posts are made on his community page in  
Lucas’ voice, photos are shared, and he 
regularly thanks the staff at Children’s Hospital, 
as well as those that are rooting for him. He 
has good days and not so good days, but he 
shares that as well. He also shares his faith, 
thoughts and stories with the people who 
support him.

It starts with a cause, but it’s much more – a 
personal connection to a little boy that’s fight-
ing to live. But it’s also about a family that took 
their cause to the social media airways to do 
whatever was necessary to try and save him.

So as you look to your own organization and  
its sustainability for a strong financial future, 
think about how you can create passion for 
your cause. Utilize various social media  
channels, as well as traditional funding  
methods to connect across the five  
generations of donors. Add some fun,  
challenge the community to rally behind  
your cause and measure the results. ■

PARTNER PROFILE: WARD HOME
How Ward Home Helps Teens Beat the Odds!

Ward Home has been a  
Fragasso nonprofit client 
since late 2014. Ward Home 

is a 110-year-old social service agency 
located in Allegheny County that 
teaches at-risk youth ages 16 to 21 the 
practical life skills they need to become 
effective, contributing members of the 
community. Their motto is “Skills for 
Living. Hope for Life.”

The best way to illustrate their mission 
is to describe one of their many  
success stories: Imagine you are 
Kamira, a 16-year-old girl who has 
been shuttled between 12 different 
foster homes. With no one to turn to for 
support and daily encouragement, the 
future can look bleak for someone like 
Kamira. Finishing high school seems 
like an insurmountable task.  

Then Kamira discovered Ward Home 
and with it, her future. With the support 
and life skills training from Ward Home, 
Kamira not only graduated high school 
but graduated college, too. She is 
currently working in the social services 
industry, helping others with similar 
backgrounds. 

At the three Ward Home supervised 
apartment buildings, foster teens (like 
Kamira) and young adults find safety, 
support and stability….a place to call 

home. They find a nurturing environment where 
they can develop the life skills they need to live 
independently and achieve personal success. 
They learn how to set goals, create safe and 
healthy relationships, and prepare for their 
future. For some, this means developing the 
skills needed to be job ready. For others, it’s 
continuing their education and earning  
a degree.  

This past fiscal year, all of their eligible teens 
earned a high school diploma or its equivalent. 
Eighty percent of graduates are going on to 
college or technical school this fall, with the 
remainder moving into the workforce full time. 
In comparison, only 50 percent of foster teens 
nationwide leave the foster care system with 
a high school diploma or GED, and only  
seven percent go on to further their education 
at college or technical school. Ward Home  
teenagers have a phenomenal record  
of success!  
 
If you’d like to learn more about Ward Home 
At-risk Teens, save the date for their annual 
gala, “Picture This” on Saturday, March 19, 
2016 at the Pittsburgh Glass Center. Please 
contact Corie Turner at cturner@wardhome.
org or at 412-722-1404 or visit Ward Home’s 
website at wardhome.org to learn how you can 
help at-risk teens beat the odds. 

Fragasso Financial Advisors is proud to  
help Ward Home achieve their mission  
and help at-risk youth in our region.  ■ 

Dotti Bechtol, Fiduciary Asset Business Development Officer

AWARDS

For the tenth time in the past 12 years,  
the Pittsburgh Business Times has  
nominated Fragasso Financial  

Advisors as one of the “Best Places to  
Work in Western PA! ” 

The firm was honored during a celebration  
luncheon at the Westin Convention  
Center Hotel in downtown Pittsburgh  
on Oct. 30, 2015.  ■
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BUILDING BLOCKS OF FIDUCIARY GOVERNANCE  
FOR INVESTMENT MANAGEMENT
Gregg Daily, Manager, Institutional Investment Accounts

In the nonprofit sector, understanding  
fiduciary responsibility and governance are  
of paramount importance. Trustees and  

senior staff must have a relationship of trust 
and confidence with their organization and its  
constituents, but this relationship can also 
be seen as one of control and responsibility. 
Fiduciaries make decisions based on the best 
interests of the organization, and have a duty 
and obligation to stay informed about their or-
ganization’s affairs. Though duties and respon-
sibilities have been described and summarized 
by many sources, it helps to understand the 
spirit of responsibility that these obligations  
are designed to create, and consider how 
these duties might be applied in building a 
process around investment management for  
an organization.

Basic Fiduciary Duties
Duty of Care-Board members, senior  
management and members of committees 
must use the degree of care, skill, caution  
and diligence that a prudent person would  
use under similar circumstances. A good  
place to start:
• Consider why you want to be involved with  
 the organization, and be realistic about  
 your level of commitment and what you  
 have to offer.

• Participate in meetings and be engaged.  
 Your presence and input matter a  
 great deal. 
• Make it your business to be knowledgeable  
 and informed about the affairs of the  
 organization as well as policies, processes  
 and oversight.
• Strive to make objective, informed  
 decisions, and use independent judgement.
• Keep the organization compliant with  
 applicable laws governing nonprofit  
 operations.

Duty of Loyalty-Perform your duties in good 
faith and keep the best interests of the  
organization in mind. Two of the most  
important aspects to keep in mind in your 
approach to being a trustee are:
• Organization first.
• Avoid conflicts of interest. The goal is  
 not to profit from the organization, but to  
 help elevate the mission. If you’re receiving  
 financial benefit from dealing with the  
 organization, the trustees and senior staff  
 should know about it, and there should be  
 a specific benefit to the organization that is  
 clear to everyone.

Trustees themselves need not be experts in 
finance, accounting, law or investments, BUT:
• Being informed, and providing effective  
 management and oversight, will likely  
 require working with professionals in  
 these fields.

Applying Fiduciary Duties to the  
Organization’s Investments
In our work in the nonprofit sector, we 
recognize the importance of partnering with 
our clients to help them identify and apply the 
fiduciary principles, which is essential when  
addressing an organization’s finances. A 
defined process will help with decision making, 
and determine roles and responsibilities, 
specifically who is responsible for oversight. 
These policies and processes help determine 
when, how (or if) different types of funds 
will be invested based on fund purpose and 
the organization’s goals and needs. These 
processes also shape the criteria for choosing 
investments and investment managers. 

Two core structural elements that are of great 
importance are the formation of an investment 
committee to implement and oversee the  
process, and an investment policy statement 
(IPS) to codify expectations, roles and  
responsibilities.
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Formulation of an Investment Committee  
and What It Does
An investment or finance committee is often 
formed within the organization to take the lead 
in managing and providing ongoing oversight 
for investment management. 

Some considerations include:
• Experience with finances and asset  
 management is obviously very helpful,  
 though not necessarily mandatory for all  
 committee members.
• Understanding of organization’s overall  
 financial needs is extremely important.  
 The members of the investment/finance  
 committee cannot operate in a vacuum,  
 and must understand the financial “big  
 picture” of the organization.
• Committee members don’t have to be  
 trustees/board members. While member- 
 ship will obviously be primarily trustees  
 and/or senior staff, it is possible, and  
 perhaps even sometimes preferable,  
 to have some membership from outside  
 the organization.
• The committee’s highest function is to  
 crystalize investment strategy and policy,  
 and maintain ongoing oversight  
 responsibility. The committee should  
 receive regular reports on the state of the  
 organizations investment funds.
• It’s ideal to designate a committee  
 chairperson to maintain focus, and help  
 prioritize the activities and outcomes of  
 the committee.
• The chairperson (or other committee  
 member) can also serve as a designated  
 liaison for communications with outside  
 advisors and investment managers.
• It’s important to create and maintain an  
 effective group willing to do research and  
 due diligence, and seek advice and  
 partners when necessary.
• Too large of a group may be cumbersome.
• The committee should meet often enough  
 to matter. There’s no specific “right answer”  
 for how often to meet, though bi-annual  
 meetings are common depending on the  
 size of the organization.
• The committee will help solidify functions  
 and goals for different organizational funds,  
 with a particular focus on spending  
 requirements and needs. Funds common  

 to nonprofits include permanently  
 restricted, temporarily restricted and board  
 directed/restricted (quasi-endowment).
• To help with these responsibilities on an  
 ongoing basis, the committee should  
 develop an Investment Policy Statement  
 (IPS) and spending guidelines.

Creation of an IPS and What It Does
The IPS is the master document for an  
organizations policy, procedure and oversight 
as it relates to their investments. It is typically 
created by the investment or finance  
committee, and is meant to be the go-to  
source for both the organization and  
investment managers for the rules and  
guidelines on the organization’s investment 
funds. Some of the critical components often 
specified in an IPS are:
• The purpose of the document. Explain why  
 it exists in language that people outside  
 the organization, or new trustees and staff,  
 can understand.
• Can include the mission and background  
 of the organization.
• Portfolio objectives, timelines and spending  
 requirements, performance expectations,  
 risk specifications and measurement  
 guidelines.
• Roles and responsibilities for the  
 organization and investment manager(s),  
 reporting requirements, fee disclosure and  
 review. How frequently does the committee  
 expect reports from the investment  
 manager(s)? What information should the  
 reports contain? How often does the  
 organization expect to the investment  
 manager(s) to meet with them in-person?
• Investment guidelines, specifically asset  
 classes (permissible, prohibited and by  
 committee approval only) rebalancing  
 expectations, asset allocation and  
 diversification parameters.

The organization should review its IPS  
annually, with feedback from investment  
manager(s). Has anything changed regarding 
the use or expectations for specific funds? 
Does the document need to be modified for 
any reason? Would the investment managers 
need to change course as a result? The  
document should be clear, but also flexible 
enough to not require or invite frequent  
modification.

Sharing the Fiduciary Responsibility with a Partner
In carrying out its duties, an organization  
will often work with investment advisors,  
managers or fiduciary consultants to gain 
access to specific areas of expertise. There 
are different options for types of managers and 
consultants. When an organization is looking 
for support and advice in fulfilling their fiduciary 
responsibilities, it’s becoming more common  
to seek partners who will accept fiduciary  
responsibility for their work with an  
organization.  

In the area of investment management,  
a registered investment advisor (RIA) has a 
fiduciary responsibility to the clients they serve. 
Under the fiduciary standard, an RIA is legally 
and ethically bound to a higher standard than 
a typical broker. A fiduciary partner will be able 
to provide guidance and support through all 
phases of investment planning, IPS draft and 
updates, and ongoing independent manage-
ment and analysis. It should be noted that 
registration as an RIA does not imply a certain 
level of skill or training, nor any regulatory  
endorsement or approval of investment  
advisory services.  ■

Resources
Though not specific to financial or  
investment management, the following are 
some of the many examples of state or local 
organizations who provide guidance or  
advocacy in the nonprofit sector: 

The Handbook for Charitable Nonprofit  
Organizations, published by the  
Pennsylvania Office of the Attorney General, 
offers an outline for fiduciary responsibility 
and general guidelines for nonprofit  
governance.   

Pennsylvania Association of Nonprofit  
Organizations (PANO) has significant 
resources and programs to teach  
and encourage effective nonprofit  
governance.

The Heinz Endowments and The Pittsburgh 
Foundation are both local resources, and 
well-established models for nonprofit  
management and advocacy.
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Healing Vets & Saving Pets
Through this program, needy shelter 

animals receive a second chance at life 
while giving our returning soldiers a second 
chance at health and happiness. The bonds 
of friendship formed between humans and 

animals have the power to ease the 
suffering of our troops when they return suffering of our troops when they return 

from overseas.

In order to mitigate any burden on our  veterans, with each veteran-dog match, we provide all of the 
necessary equipment for them to start their new life together. 
Make a Donation. Monetary contributions may be sent to Animal Friends  at 526 Camp Horne Road, 
Pittsburgh, PA 15237. Please mark “Pets for Vets” on your donation.  
Refer a Vet. You can refer a veteran who may be suffering from PTSD, TBI, or unresolved stress.

How Can You Help?

412-847-7030 | JMoore@ThinkingOutsideTheCage.org
562 Camp Horne Road | Pittsburgh, PA 15237

FOR THE VETS

FOR THE PETS

ABOUT ANIMAL FRIENDS

ABOUT PETS FOR VETS

Many returning veterans suffer from physical and emotional injuries 
relating to their time in service, making it difficult to transition back 
into civilian life.

Post traumatic stress disorder, or PTSD, is a psychiatric disorder that can 
occur following the experience or witnessing of a life-threatening event 
such as military combat.

Some estimates state that as many as 20 percent of returning military Some estimates state that as many as 20 percent of returning military 
veterans suffer from PTSD, and only 2/3 who screened positive are 
currently receiving treatment.

Medical studies have shown that companion animals signiicantly 
improve mental and physical health, including reducing stress, 
depression and anxiety, symptoms often linked with PTSD and combat 
stress.   

According to the ASPCA, every year between 6 and 8 million dogs and 
cats are abandoned at shelters.

Four million of these dogs and cats are euthanized every year in shelters 
across America, typically because there is no one to adopt them.

Our progressive programs have been nationally recognized and include 
humane rescue, shelter and adoption services for homeless pets, 
humane education, pet behavior classes,  pet-assisted therapy, 
wellness programs and more. In addition, Animal Friends is leading the 
way toward ending pet overpopulation in western Pennsylvania 
through comprehensive, community-wide spay/neuter programming. 

Our goal is to help heal the emotional wounds of military veterans by 
pairing them with a shelter dog that is specially selected to match his or 
her personality. Professional  trainers train the dogs and teach them 
appropriate manners to it into the veteran’s lifestyle. Training can also 
include desensitization to wheel chairs or crutches as well as recognizing 
panic or anxiety disorder behaviors.
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WHAT FEES ARE YOU PAYING IN YOUR RETIREMENT PLAN?
Robert Yelenovsky, Vice President and Manager Fragasso Retirement Plan Advisors, AIF®

In an interview with Jayne Gest of Smart 
Business Magazine, Robert Yelenovsky 
discussed the hidden fees that are common 

in retirement plans. Gest states that fees tend 
to help run many firms in the retirement plan 
services industry. Knowing what types of fees 
you are paying in your retirement plan can  
be difficult to determine as these fees are not 
easy to find, even for the trained professional 
in the industry. 

Robert Yelenovsky explained in the interview 
that a retirement plan’s investments come 
with costs, commonly referred to as expense 
ratios, which help pay for asset management, 
administration, operations, sales and market-
ing. Often the extent of these costs and who 
ultimately receives the payments are hidden, 
which makes it harder to judge if the costs of  
a 401(k), 403(b) or 457 plan are reasonable  
for the services provided.

The portion of the expense ratio that covers 
account service and sales costs, called 12b-1 
fees, may be used to pay the broker a com-
mission, or paid directly to the record-keeper 
to offset his or her costs. If the broker (or 
other plan provider) who receives 12b-1 fees 
does not offset the fee they charge, the plan 
expenses remain high and can be a burden 
on the plan or become a drag on participants’ 
retirement goals. 
 

The lobbying efforts of big banks and  
insurance companies, big fund companies 
and the commissioned brokers who sell their 
products were able to thwart efforts to make 
fees fully transparent. It is important that plan 
sponsors know the fees being charged. As a 
fiduciary, plan sponsors need to make sure 
plan fees are ‘reasonable;’ but to do that you 
must first understand all fees before you can 
decide if they are reasonable.

A good first step is to read all of the  
documentation provided, such as initial sales 
agreements and all disclosure notices.  
Ask the record-keeper for a review, in addition 
to the fee disclosure notice to ensure you 
have a good understanding of all associated 
expenses. 

If you are working with a broker who is paid 
either by the plan provider or by the plan,  
ask specific questions. For example:
• Ask for a list of all fees, commissions and  
 ongoing revenues paid to all companies  
 and/or individuals who provide services to  
 the plan in any capacity. There are more  
 than 20 different types of fees and charges  
 to both the plan and its participants. Get to  
 know what they are. 

• Ask for a list of rebates or revenue sharing  
 arrangements between any parties who  
 provide plan services, and specifically who  
 gets what revenue and when.
•  Ask the adviser if he or she is acting under  
 a suitability or fiduciary capacity standard.  
 If he or she is a fiduciary, get it in writing  
 and signed by an officer of the firm as to  
 what specific fiduciary capacity he or she  
 is covering, i.e., to the plan or just to the  
 selection of funds in the plan. There is a  
 big difference. 

In sponsoring a retirement program, plan 
sponsors have taken on a fiduciary role. You 
assume both professional and personal liability 
for not only the decisions you make, but also 
for those others may make as well. 
Take time to understand your role as a 
fiduciary, and what is expected of you. You 
always have the option of seeking help, such 
as hiring a financial adviser to take on the role 
of co-fiduciary, and share both the risk and the 
reward, instead of a commission check.  ■

Original interview from Smart Business  
Magazine, August 2015.
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• Is your advisor a fiduciary?

• Do you have an Investment Policy Statement (IPS)  
 and does your advisor review it with you regularly?

• Is your advisor compensated with a fee or commissions?

• Will your advisor put his/her commitment to service  
 in writing?

• Do you feel confident your advisor can present to  
 your boards and committees?

If you are unsure of the answers to any of these questions, 
contact us today.

DOES YOUR  
INVESTMENT 
MANAGEMENT 
RELATIONSHIP 
CHECK OUT?
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Our nonprofit partners achieve their mission 
and strategic goals with Fragasso’s help as 
together we keep the organization’s priorities 
and investment funds in harmony.

You may think other firms do this too. So, what 
makes us different?
• Unbiased guidance:  
 As a registered investment advisor,  
 we provide independent guidance.  
 (Registration does not imply a certain  
 level of skill or training, nor any regulatory  
 endorsement or approval of our investment  
 advisory services.) We do not make  
 any proprietary or commission-based  
 recommendations.

THE VALUE OF PARTNERING WITH FRAGASSO

• Fiduciary responsibility:  
 We serve as a fiduciary partner to our 
 nonprofit clients. Most of our financial  
 advisors and portfolio managers have  
 earned the Accredited Investment  
 Fiduciary (AIF)® designation representing  
 a thorough knowledge of and ability to  
 apply the fiduciary practices. We have an  
 obligation to always act in our clients’  
 best interests.
• Customized investments:  
 Our in-house portfolio management team  
 drives the investment selection by  
 screening investments and customizing  
 platforms specific to each client’s needs.

• The Fragasso Client Experience:  
 Our client experience is our brand  
 of service that allows us to offer each client  
 a highly professional and personalized  
 experience while maintaining the highest  
 standard for quality.

We are passionate about making our  
community a better place to live and work.  
We believe a healthy nonprofit sector is vital  
to that goal. Therefore, we offer a 25 percent  
discount from our traditional fee schedule  
to nonprofit organizations.

11www.fragassoadvisors.com • 412-227-3200 • 1-800-900-4492 • fgi@fragassoadvisors.com
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THE 33RD PITTSBURGH  
VINTAGE GRAND PRIX
The 33rd Pittsburgh Vintage Grand Prix (PVGP) was a roaring success! This year’s marque  
was a Celebration of Italian Cars, with over 300 marques participating, including 150 Fiats! 
Over 1,200 volunteers worked year round to pull off the events in the 10 straight days of  
motoring events.  The PVGP was part of the grand opening of the new, expanded, world-class 
track at Pittsburgh International Race Complex this year, the weekend of racing prior to the races 
at Schenley Park. 

While this year’s contribution to the PVGP charities, the Autism Society of Pittsburgh and  
Allegheny Valley School, has yet to be revealed as of this publication, the PVGP has already 
donated nearly $4 million to these charities in its 33 years.  

Fragasso’s business development officer, Dotti Bechtol, and her husband John celebrated their 
15th year of racing in the PVGP and their 32nd year of being involved in some fashion! This year, 
John was competition director; and Dotti is a member of the Board of Directors. They co-host the 
Tune-Up event on the Wednesday between the two race weekends. Nearly 800 people enjoyed 
over 150 rare, race and exotic cars lined up on Federal Street and the Clemente Bridge Downtown.

Dotti won third place in the All-Italian Marque Race at Schenley Park. She was very excited to be 
on the podium and was awarded a ribbon and medal and a case of beer! John won third place in 
his feature race at Pittsburgh International Race Complex.  ■ 

 Investment advice offered through Fragasso Financial Advisors, a registered investment advisor.


